Berlin, 18 September 2007

DIRECTIONS, The Design Hotels™ Magazine:
Connecting the dots with concepts of community

Design Hotels™ presents its autumn/winter issue of DIRECTIONS magazine, which explores diverse
expressions of community. Through essays, report and interviews, nine destinations with remarkable
projects and ideas of community are introduced. These range from the abstract, such as collective
consciousness and cultural integration, to actual structures like the Metropol Parasol in Seville and
Dubai’s new Pentominium.

Through DIRECTIONS, Design Hotels™ shares its philosophy and vision for integrating exceptional
hospitality with future-based thinking. Each of the company’'s member hotels is a one-of-a-kind
creative concept and space. The Design Hotels™brand reflects this individuality and unites them as a
community of inspirational experiences.

Highlights of this issue:

Waorld Intelligence. Trend Report - A contribution by The Future Laboratory on transcendental trends,
as well as design and demographic news, from around the world.

Taipei. Movin’ on Up— Communal life goes vertical and luxurious in the skyscraper’s ever-higher,
remixed version.

Johannesburg. Africa’s Big Apple— A study in urban renewal. South Africa’s largest metropolis is
poised to become a global player.

London. Windows on the Wor/d— Multinationalism in the lobby or cultural integration in the outback:
some hotel properties represent microcosms of a larger whole.

These and other stories about community are telling of the role that sustainability, architecture and
design, cuisine, and culture play in global society. As part of the Design Hotels™ vision for
progressive hospitality, these topics will be further explored in the upcoming symposium for
hospitality “Future Forum”. The annual event will next be held in Barcelona, 27 September 2007.

Also Inside: The Hotel Locator

The “Locator” is a separate section featuring all current members of Design Hotels™. Organised
geographically, the Locator is a compact and easy reference tool. Each hotel is included with images,
text, rates and the website address for more details and the possibility to book online.

DIRECTIONS was conceived as a value-added service for guests and is available gratis in member
hotels worldwide. It may also be ordered through the Design Hotels™ website:

designhotels.com/directions

—End -



Note to Editors:
For further information, or to request a complimentary copy of DIRECTIONS please contact:

press@designhotels.com
tel.: +49-(0)30-420940-29

Company Information: Design Hotels™

Design Hotels™ represents and markets a hand-picked collection of more than 160 hotels in over 40
countries across the globe. Established in 1993, as the first of its kind, the company offers
unparalleled specialist knowledge from conceptual branding through to market trend consultancy
and international representation.

The member hotels are independently owned but united by a commitment to individuality, progressive
design and cultural authenticity. Design Hotels™ embody the most advanced ideas in the hospitality
industry and offer cosmopolitan travellers new options for both travel and inspiration.

Design Hotels™ provides services ranging from public relations and marketing to global sales and
revenue & distribution management. As of 2007 the company has an expanded service portfolio to
include consultation in hotel development.

The company has its headquarters in Berlin and branches in London, Barcelona, New York,
Singapore, Bali and Tokyo.

Design Hotels™ s aregistered trademark of Design Hotels AG (a German Joint Stock Company)



