
 
 

 

 
SAVE THE DATE 

- 27 September 2007 - 
BARCELONA 

 
design hotels™design hotels™design hotels™design hotels™    
FUTURE FORUM 2007FUTURE FORUM 2007FUTURE FORUM 2007FUTURE FORUM 2007    
New Shel terNew Shel terNew Shel terNew Shel ter  
 
 
design hotels™ will  present its fourth annual architecture and design symposium. Take part in this 
journey into the next decade of hospital ity, together with the trend analysts from the London-based 
FUTURE LABORATORY and a team of some of the world’s most innovative designers, creatives, 
architects and progressive thinkers. 
 
Experience new hospitality concepts: consistent design is only a minimum requirement for success, 
and the Forum will look beyond this at holistic concepts that marry the right design, the r ight art and 
the r ight cuisine in a  sustainable environment….these are what will  captivate the consumers and 
fulfill  or even exceed their expectations. 
 
Join the Future Forum and use the opportunity for direct networking with some outstanding, 
energetic and powerful trend drivers in this industry.     
    
    
The SymposiumThe SymposiumThe SymposiumThe Symposium    
    
The symposium includes a morning session with presentations, and an afternoon session with four 
individual laboratories.  The key speakers of the morning session wil l become facil itators for the 
laboratories during which delegates become active participants and have the opportunity for one-to-
one exchanges. 
    
Date:  Thursday, 27 September 2007 
 
Time:  9:30 am – 7:00 pm   
 
Venue:  Top Studios, Barcelona Spain 
   
Topic:  New Shelter 

A marriage of design, art, architecture and cuisine in a sustainable environment.  
 
Participants: The Future Forum is designed for investors, hoteliers, architects, designers, 

developers and consultants – all those interested in progressive and holistic concepts 
for hospital ity. 

 
 
    
    



 

The Laborator iesThe Laborator iesThe Laborator iesThe Laborator ies    
   
Lab 1:   Is the kitchen coming to the guest or the guest to the kitchen? 

Two chefs reveal how to attract guests with new f&b concepts. 
 
Lab 2:  New Shelter Hotel 

A study of environmentally responsible hotels.   
 

Lab 3:  Culture –the vehicle to engage people 
In collaboration with an artist, the delegates create an installation that reflects 
people’s receptivity for objects that matter. 

 
Lab 4:  Designers Brief 

An interdiscipl inary group of designers present their futuristic l ifestyle concepts that 
reflect their personal approaches and areas of expertise. 

 
 
RegistrationRegistrationRegistrationRegistration    
 
The delegate registration fee includes: 
 
-  Admission to the conference  
- All workshops and case studies 
- All conference documents 
- Snacks and coffee breaks 
- Reception in the evening of the 27th at the studio 
-  
The regular delegate fee is EUR 900,--  
 
Take advantage of the early registration discount. If you sign up by August 15th, the registration fee is 
EUR 650,-- per delegate. 

 
If three people attend from the same organization, the delegate fee for the third person will be 
offered at a 50% discount. 

 
Tickets may be purchased onl ine www.designhotels.com/futureforum  
 

-- Ends -- 
 
    
Note to Editors:Note to Editors:Note to Editors:Note to Editors:    
Further details, including the Keynote Speakers wil l be announced in the coming weeks. Please also 
check the official website www.designhotels.com/futureforum, which will  be updated regularly.   
 
Should you require additional information, please contact the design hotels™ press office: 
 
press@designhotels.com  
 tel.: +49-(0)30-420940-29 



 

 
 
 
Company Information: design hotels™ 
design hotels™ represents and markets a hand-picked collection of more than 150 hotels in over 40 
countries across the globe. Establ ished in 1993, as the first of its kind, the company offers 
unparalleled specialist knowledge from conceptual branding through to market trend consultancy 
and international representation. 
  
The member hotels are independently owned but united by a commitment to individual ity, progressive 
design and cultural authenticity. The qual ity and the diversity of the design hotel’s portfolio offer 
cosmopolitan travellers a unique way to choose and experience unconventional and creative 
approaches towards luxury and hospitality. 
  
design hotels™ provides services ranging from public relations and marketing to global sales and 
revenue & distr ibution management. As of 2007 the company has an expanded service portfolio to 
include consultation in hotel development.  

The company has its headquarters in Berl in and branches in London, Barcelona, New York, 
Singapore, Bal i and Tokyo. 
 
design hotels™ is a registered trademark of design hotels AG (a German Joint Stock Company) 

 
 
 
 


